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1. FRIENDS project objectives and main target groups 
The Erasmus+ project Furthering International Relations Capacities and Intercultural 
Engagement to Nurture Campus Diversity and to Support Internationalisation at Home, or shortly 
put FRIENDS aims at strengthening the internationalisation capabilities of Higher Education 
Institutions (HEIs) in Bhutan, Cambodia, Malaysia, Philippines and Thailand, and at developing 
their students’ global competence through the integration of intercultural dimensions into the 
Partner Country (PC) HEI's formal and informal curriculum. 
 
To achieve main goal, the 4 Program Partner (PrC) HEIs and the 12 PC HEIs are engaging in a 
series of activities that will contribute to the following 5 project specific objectives: 

 To outline PC HEIs' internationalisation landscapes and to identify levels of integration of 
international and intercultural dimensions into PC HEIs’ formal and informal curriculum. 

 To improve PC HEIs’ capabilities for internationalisation through staff trainings and by 
translating general awareness of the Internationalisation at Home (IaH) concept into 
streamlined institutional policies and actions embedded in IaH Action Plans. 

 To build students’ intercultural knowledge and sensitivity to cultural diversity through the 
introduction of an Intercultural Passport virtual module into PC HEIs’ elective formal 
curriculum. 

 To transform PC HEIs’ International Relations Offices (IROs) into vibrant multicultural 
focal points through the establishment of FRIENDS Teahouses and the induction of Home 
away from Home Programme for integrated international student care. 

 To promote virtual mobility and campus diversity across the 5 PC HEIs as key tools for 
students’ global competence development. 

 
The project’s primary target groups are: 

 PC HEIs students across campus to benefit first-hand from the Intercultural Passport 
virtual module and FRIENDS Teahouse social spaces; in particular, PC HEIs international 
and inbound students to receive targeted support and assistance through Home away 
from Home Programme. 

 PC HEIs IROs’ staff, faculty and senior management to improve their practical knowledge 
on IaH, as well as their overall intercultural awareness. 

 
The Project’s secondary target groups represent external stakeholders such as: 

 students of peer HEIs outside the consortium in the 5PCs 
 employers and PC HEIs’ business partners, local communities and minorities 
 PC HEIs’ will engage with these target groups to promote PC HEIs students’ employability, 

Intercultural Passport virtual module outcomes and FRIENDS Teahouse multicultural 
hubs’ mission. 

 
The project is built around the concept of IaH that shifts institutions’ focus of attention from 
outbound mobility to virtual mobility (the Intercultural Passport) and on-campus intercultural 
engagement (through the FRIENDS Teahouses and Home away from Home model) for the benefits 
of non-mobile students’ global competence and employability. In the long run, PC HEIs students 
and graduates enhanced employability will contribute to increasing PC HEIs competitiveness too. 
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2. Work Package 7: FRIENDS Dissemination 
The FRIENDS Dissemination Work Package 7 (WP7) activities contribute to the achievement of all 
5 specific objectives of the project by ensuring that the results and outcomes of the project are 
disseminated extensively both inside and outside the 12 PC HEIs. WP7 activities are planned in 
view of reaching out to as many project target groups’ representatives and stakeholders of the PC 
HEIs involved as possible at institutional, national and international levels. 
 
WP7 activities will raise awareness about the main project themes as it relates to 
internationalisation of higher education, cross-cultural dialogue, intercultural awareness, 
competency-based talent management, student engagement, creativity, arts. Specific activities 
have been designed in WP7 to effectively share solutions and best practices linked to the project’s 
main themes. Much of the project dissemination is actually embedded in the 3 Development WPs 
2, 3 & 4 as well as in the Exploitation WP6. In fact, FRIENDS has a high inbuilt dissemination 
potential for the following reasons: 

 The key project activities linked to the IaH webinars followed by round tables in WP2, the 
Intercultural Passport award across the PC HEIs’ campuses and beyond in WP3, the Home 
away from Home Programme induction and the FRIENDS Teahouses’ establishment as 
multicultural hubs are all, by definition, designed to reach out to a large number of primary 
and secondary target groups in the 5PCs. 

 The IaH webinars in WP2 and the digital storytelling component and the IACD MOOC in 
WP3 will provide opportunities for addressing even larger target groups through the 
means of ICT. In addition, the 6 project conferences (5 National Conferences and 1 Final 
International Conference) will be streamed live on the internet. 

 Large part of the work programme, especially in WP6 involves building relations with 
external stakeholders such as students of PC HEIs outside the FRIENDS consortium, local 
communities and civil society, business partners and employers, higher education policy 
makers and peer organisations. 

 
Each of the 12 PC HEIs involved will contribute actively to project dissemination and 
communication activities. Progress in WP7 will be reported and regularly monitored at all 7 
partner meetings. For this purpose, each meeting will include a dissemination panel. 
 
Key tasks and activities in WP7 include: 

 Development of Dissemination and Communication Plan 
 Creation of a FRIENDS logo and a unique brand identity 
 Online presence and engagement with target groups and stakeholders through the 

FRIENDS main webpage and its 5 country specific subsites as well as via social media 
 Routine updates of FRIENDS website 
 Organization of FRIENDS Student Swag Design Contest online 
 Regular distribution of promotional materials including brochures and newsletters among 

stakeholders in the 5PCs 
 Organization of 12 FRIENDS Reunions (one vent per PC HEI) 
 Organization of Final International Conference on Higher Education Globalisation in 

Bhutan. 
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3. Introduction to dissemination 
Dissemination is widely used when it comes to the promotion of EU funded projects and can be 
divided into broad and deep dissemination. The term dissemination as well as the differentiation 
between broad and deep dissemination is defined below to create a common understanding of the 
terminology used in the framework of the project. 
 
Dissemination is: 

 the process of promotion and awareness raising that should occur throughout the project. 
This process should be planned and organized in the beginning of the project through a 
methodological document (e.g. the Dissemination and Communication Plan) that 
orientates the whole consortium. 

 a planned process that should be carefully considered all along project duration and 
beyond. This should cover the “why, what, how, when, to whom, and where” disseminating 
results will take place, both during and after the funding period. 

 considered the basic foundation of a strategy for exploitation and sustainability of the 
project and/or its results. 

 
Broad dissemination: 

 is a part of the communication strategy to spread information/ideas about a project/idea. 
 targets a community in general to spread the information/ideas about a project/idea. This 

leads to the fact that the information spread during broad dissemination activities is often 
rather general and it is aimed to convey the main messages of a project. 

 
Deep dissemination 
Deep dissemination includes addressing the target group as early and as extensively as possible. 
It is firmly anchored in the project’s structure by including the input and feedback of the target 
group throughout the project. External stakeholders are continuously involved to participate in 
the development process of the planned products. Through deep dissemination the primary target 
groups get involved at a very early stage of the project. These stakeholders contribute to the 
project in two ways, namely: 

1. by giving direct expert input 
2. in terms of dissemination by acting as multipliers for the project 

 
Dissemination aims to: 

 raise awareness– let others know what you are doing 
 inform – educate the community 
 engage – get input and feedback from the community 
 promote – ‘sell’ your outputs and results 
 extend the impact – among the target groups 

 develop new partnerships 
 influence policy and practice. 
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4. FRIENDS Dissemination and Communication Plan 
This Dissemination and Communication Plan is an integral part of the overall strategy for the 
implementation of the project. It is applicable to the dissemination, promotion and sustainability 
enhancement activities implemented by the FRIENDS consortium. It is intended to streamline the 
continuous process of making and implementing decisions for promotion of intellectual outputs 
and services, awareness raising and capacity-building activities at different levels with the aim of 
achieving the project’s objectives and ensuring sustainability of results and impact. The strategy 
is coherent with the objectives of the project, as well as with the project’s work program and 
timetable, the Project Management Plan and the Quality Plan. 
 
Several broad principles will guide the implementation of the dissemination and communication 
strategy as follows: 

 All activities will be based on team effort and should involve all relevant members of the 
consortium. Coordination among the FRIENDS consortium partners is essential for 
achieving effectiveness of communication and post-project dissemination. 

 The members of the FRIENDS consortium will identify individual persons to be 
responsible for implementing communication and sustainability enhancing activities. 

 The members of the FRIENDS consortium will strive to coordinate with FRIENDS 
management team any communication and sustainability-enhancing activities that are not 
mentioned in this plan but that they plan to undertake within their institutions. 

 Each publication or product within the project will be prepared with a clear audience and 
purpose in mind, and it should have a preliminary message and dissemination schedule. 

 
The support of the Erasmus+ programme will be clearly acknowledged through use of the 
compulsory disclaimer in all communications or publications, in all forms and media, indicating 
that the performed activities have been supported and co-funded by Erasmus+. In addition, the 
Erasmus+ logo, as well as the project logo will be placed in all publications, promotion material 
and media (e.g. Internet, video, etc.) produced within the project. 
 
The FRIENDS consortium members will strive to achieve the right balance between formal and 
informal mechanisms of communication within their broader institutional and policy 
environment. While the project work programme mostly focuses on the formal mechanisms of 
communication and dissemination, informal channels are equally important and would require 
involvement and commitment from the persons taking part in project implementation. At the 
institutional level – and often through informal channels – the project teams of each consortium 
member will attempt to articulate in a clear, concise and accessible way what the project is about 
and why it is important. 
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5. Main activities contributing to dissemination 
The following table summarizes the activities that are planned for the diverse target groups of the 
FRIENDS project. Through all these activities, it is aimed to increase the visibility of the project 
success and outcomes on a large scale. 
 

PC HEIs students PC HEIs IROs’ staff, 
faculty and senior 
management 

Students of peer 
HEIs outside the 
consortium in the 5 
PCs 

Employers and PC 
HEIs business 
partners, local 
communities and 
minorities 

Website/Social Media 
platform 
SWAG Design Contest 
Intercultural 
Passport 
IACD MOOC 
Digital Storytelling 
Contest 
Student Boot Camp 
FRIENDS Teahouse 
FRIENDS Caravans 
FRIENDS Reunions 

FRIENDS Newsletters 

FRIENDS Brochure 

FRIENDS Leaflet 

FRIENDS 

International and 

Intercultural 

Festivals 

National Conferences 

on IaH 

Career Fairs Local 

Markets for Global 

Talents 

Community 

Development Plans 

and activities 

Final International 

Conference 

Dissemination and 
Communication Plan 
Website/Social Media 
platform 
Capacity-building 
workshops 
Capacity-building 
Webinars 
Action Plan and 
Roundtable 
Consortium Meetings 

Home away from 

Home Staff Retreat 

FRIENDS Caravans 

FRIENDS Teahouses 

FRIENDS Reunions 

FRIENDS Newsletters 

FRIENDS Brochure 

and Leaflet 

FRIENDS 

International and 

Intercultural 

Festivals 

Career Fair Local 

Markets for Global 

Talents 

FRIENDS National 

Conferences on IaH 

Community 

Development Plans 

and activities 

Final International 

Conference 

Website/Social Media 
platform 
FRIENDS Newsletters 
FRIENDS Brochure 
and Leaflet 
FRIENDS Caravans 
Career Fairs Local 
Markets for Global 
Talents 
FRIENDS National 

Conferences on IaH 

FRIENDS 

International and 

Intercultural 

Festivals 

Final International 
Conference 

Website/Social Media 
platform 
FRIENDS Newsletters 
FRIENDS Brochure 
and Leaflet 
IaH Action Plan and 
Roundtable 
FRIENDS 
International and 
Intercultural 
Festivals 
FRIENDS National 
Conferences on IaH 
Career Fairs Local 

Markets for Global 

Talents 

Community 

Development Plans 

and activities 

Final International 

Conference 
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6. Identification of communication, visibility and PR activities 
In view of achieving effective dissemination, the following approach to communication, visibility 
and PR activities will be implemented: 

 FRIENDS consortium partners will mobilize their networks of partners at the local, 
regional and national level in view of raising general awareness of the project, attracting 
supporters and promoting project outputs. 

 FRIENDS consortium partners already have established channels of media relations. 
They will strive to utilize these channels in the best possible way in view of achieving 
visibility of the project at the local, regional and national level. 

 FRIENDS consortium partners will present the project and promote its results during 
other relevant events organized within their own institutions or by partner institutions. 

 Project teams within FRIENDS consortium partners will utilize all possibilities presented 
by the publishing activity within their own institutions to promote the project and its 
results. Relevant internal publications, such as website news and content, information 
bulletins (electronic or printed), brochures, student newspapers, etc. can be a suitable 
medium for promoting the project within the institution (including among students) and 
among local networks of partners and stakeholders. 

 FRIENDS consortium partners will utilize all available opportunities to make the project 
visible to policy makers at the local regional and national level, including through 
targeted emailing of project outputs. 

 FRIENDS will establish and maintain an account on Facebook that will complement the 
project website. Social media accounts will be used by all partner institutions to share 
information related to the general topic of the project, as well as to present achieved results or 
activities within particular institutions. The content will be less formal, more interactive 
and broader in terms of issues than the website of the project. This approach would allow 
the consortium to maximize and facilitate day- to-day interaction among project team 
members, supporters, researchers, followers and other persons involved with or 
interested in the project, while also maintaining – through the website – a streamlined, 
concise, focused, and user- friendly presence on the web that would benefit the overall 
visibility of the project. 

 Communication within the FRIENDS consortium will often need to be managed through 
the formation of ad hoc working groups, which will address specific issues and undertake 
concrete tasks. 
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7. Dissemination mechanisms and channels 
7.1. Project website 
The project website (URL: http://erasmusplusfriends.eu) will be one of the main dissemination 
channels. The website will act as a collection point for project information and will be clearly 
structured. It will be a key source of information available to different categories of stakeholders, 
the first point of contact, and a mechanism for ongoing communication with external audiences. 
The website will be actively cross-linked with other websites and platforms, which add value to 
the FRIENDS dissemination and will be publicized by the consortium partners at project events 
and at other related events and by the individual partners within their own networks of contacts. 
 
The website will include a possibility to subscribe to the project newsletter. Further, given the fact 
that EACEA follows the concept of knowledge sharing, the website will offer open access to all 
learning, training and methodological materials produced, e.g. IACD MOOC content, Digital 
Storytelling How-to, Intercultural Passport Award procedure, student digital stories, FRIENDS 
Teahouses calendars. 
 
The FRIENDS main website (in English) will be divided into various sections focusing on 
promotion of the project, the Erasmus+ programme, project news and updates, key project 
outputs, project events, promotional and materials, etc. The IACD MOOC platform with registered 
and free of charge access will be integrated on the website with functionalities for peer interaction. 
 
In addition, 5 country specific subsites will be created as follows:  
Bhutan: https://bt.erasmusplusfriends.eu/ 
Cambodia: https://kh.erasmusplusfriends.eu/ 
Malaysia: https://my.erasmusplusfriends.eu/ 
Philippines: https://ph.erasmusplusfriends.eu/ 
Thailand: https://th.erasmusplusfriends.eu/ 
 
The project coordinating institution will be in charge of the main project website’s publication and 
updates. The below listed partner universities in each of the 5 PCs will be in charge of translating 
the basic content of the main website and will regularly update their country specific subsite with 
news on project implementation and exploitation as follows: 

 Bhutan: Royal Institute of Management 
 Cambodia: Dewey International University 
 Malaysia: Asia Pacific University of Technology and Innovation 
 Philippines: Cebu Technology University 
 Thailand: Prince of Songkla University 

 
Each of the 5 subsites will be used as a tool for reaching out to large audiences in each of the 5 
FRIENDS PCs. Users of the website and its domains will be project primary target groups as well 
as external stakeholders (students and academic communities outside the consortium, business 
partners and employers, higher education policy makers, local community members), general 
public, followers, media. In addition, a specific partners’ space will be built on the main website to 
share project documentation, evidence and drafts of intellectual outputs internally within the 
consortium. 
 
 
7.2. Project promotional materials 
Brochure 
A brochure will be designed and created by the consortium members in order to give detailed 
information to all target groups. This brochures will be designed in creative way with the aim to 
attract a high number of interested people and to be able to distinguish the project from the high 
number of other European projects. Special attention will be paid to the different cultural 
requirements when it comes to the establishment of the brochure. This whole process will be 

http://erasmusplusfriends.eu/
https://bt.erasmusplusfriends.eu/
https://kh.erasmusplusfriends.eu/
https://my.erasmusplusfriends.eu/
https://ph.erasmusplusfriends.eu/
https://th.erasmusplusfriends.eu/
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monitored by the Quality Management Board of the FRIENDS project to make sure that cultural 
perceptions do not influence the dissemination activities. 
 
SWAG 
Once the project logo and project character are designed and adopted, a Swags Design Contest will be 
announced online and PC HEIs students will be encouraged to create original mock-up designs for 
basic project promotional materials such as ball pens, notebooks, thumb drives, promotional stickers, 
canvas bags etc. The 12 PC HEIs will be in charge of the contest promotion. The predefined criteria 
for participation and selection in the contest will include originality, creativity, functionality and 
adequacy to FRIENDS spirit and philosophy. The student mock-up design with the highest score will 
be awarded with a full set of goodies once those have been produced. 
 
Newsletters 
During the project life time 5 newsletters will be issued and distributed online to target users, 
stakeholders, representatives of the media and the general public. The newsletters will present 
the project progress and will highlight upcoming activities. They will be distributed by email; at 
least 100 emails per PC HEI per newsletter will be sent. 
 
Leaflet 
Towards the end of the project, a FRIENDS leaflet with results and achievements will be 
distributed to stakeholders of the 5 PC HEIs. The leaflet will provide information on the project, 
the achieved results and the major outputs; planned post-project activities will be presented. 
Through the leaflet, main project stakeholders will be encouraged to stay involved with the 
FRIENDS initiatives and to participate in post-project activities. 
 
As part of its dissemination strategy, the consortium will utilize the above publications in order to 
communicate key messages and to inform the public about major events or achieved results. This 
is one of the specific dissemination activities included in WP7. Each partner will seek to maximize 
the impact of the publications by selecting respected media outlets with wide coverage. In 
addition, consortium members will strive to ensure that – whenever possible – the media 
information they have published is also published online on the websites of the targeted media. This 
would allow other web-based media to re- publish or link to the information. The consortium will 
attempt to develop a basic common project narrative – i.e. key information about the project, the 
funding programme and the main objectives – that will serve as the baseline in a publications and 
will ensure consistency of the disseminated messages across the project countries. 
 
 
7.3. Internal publications 
As noted above, each consortium member produces internal publications, such as institutions’ 
websites, printed and electronic bulletins, students’ newspapers, etc. These internal publications 
are an excellent and cost-efficient way of promoting the project and disseminating its key 
messages and results to persons within the institutions, including students. Many of these 
publications also reach key external stakeholders. It is the task of each project team at the 
particular institution to ensure the adequate presentation of FRIENDS activities and products in 
such internal publications. 
 
 
8.4. Dissemination of project events 
During the FRIENDS project, there will be numerous opportunities to carry out dissemination 
promoting the project and its objectives at consortium-related activities. The consortium 
meetings, capacity-building workshops and webinars as well as project events on the FRIENDS 
Teahouses agenda all provide a platform to promote the project. In addition, the planned FRIENDS 
Reunions, FRIENDS Caravans, Career Fairs, National Conferences on IaH and the Higher Education 
Globalisation Conference should be utilised to engage with key stakeholder and target groups. 
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8.5. Dissemination of external events 
The FRIENDS consortium will seek to establish and maintain contacts with other relevant projects 
(financed by the EU or by other grant organizations) in order to ensure wider impact of project 
activities and wider dissemination of project results. The consortium partners will utilize all 
opportunities to present the project and its activities at other relevant events, especially if the 
events have high dissemination potential and involve stakeholders that are key to the project. 
Major events organized by the consortium institutions – even if unrelated to the FRIENDS work 
programme – are excellent opportunities to achieve wider dissemination in a cost-effective way. 
The consortium partners will try to deliver presentations and talks that link the FRIENDS agenda 
to the agenda of the external events. 
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8. Dissemination plan 
 
Specific project objective 1: To outline PC HEIs' internationalisation landscapes and to identify levels of integration of international and intercultural 
dimensions into PC HEIs’ formal and informal curriculum. 
 

WP Activities Deliverable Responsible Due date Target audience Channels 
1.2 Kick-off Meeting in Kuala 

Lumpur 
PR on Consortium 
Meeting 

All partners 03/2019 PC HEIs IROs’ staff, faculty 
and senior management 

PC/PrC social 
media 

1.3 Institutional IaH Infographic 
Reports 

12 Infographics 12 PC HEIs 04/2019 PC HEIs students 
PC HEIs IROs’ staff, faculty 
and senior management 
Employers and PC HEIs 
business partners, local 
communities and 
minorities 

FRIENDS 
website/subsites 
FRIENDS social 
media 
PC HEIs social 
media 

 
 
Specific project objective 2: To improve PC HEIs’ capabilities for internationalisation through staff trainings and by translating general awareness of 
IaH concept into streamlined institutional policies and actions embedded in IaH Action Plans. 
 

WP Activities Deliverable Responsible Due date Target audience Channels 
2.1 Workshop on European Higher 

Education in the World -   
Istanbul 

PR on workshop All partners 06/2019 PC HEIs IROs’ staff, faculty 
and senior management 

FRIENDS 
website/subsites 
FRIENDS social 
media 
PC/PrC social 
media 

2.2 IaH Capacity Building Webinars 
(4 webinars) 

PR on webinars All partners 07 –
08/2019 

PC HEIs IROs’ staff, faculty 
and senior management 

PC/PrC social 
media 
PC/PrC websites 
FRIENDS 
website/subsites 
FRIENDS social 
media 
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2.3 Round table discussions 
organized at each PC HEI 

PR on roundtables 12 PC HEIs 10/2019 PC HEIs IROs’ staff, faculty 
and senior management 
Employers and PCHEIs 
business partners, local 
communities and 
minorities 

FRIENDS website 
FRIENDS social 
media 
PC social media 

 
 
Specific project objective 3: To build students’ intercultural knowledge and sensitivity to cultural diversity through the introduction of Intercultural 
Passport virtual module into PC HEIs’ elective formal curriculum. 
 

WP Activities Deliverable Responsible Due date Target audience Channels 
3.1 Workshop on Intercultural 

Passport Design 
PR on workshop All partners 10/2019 PC HEIs IROs’ staff, faculty 

and senior management 
FRIENDS 
website/subsites 
FRIENDS social 
media 
PC/PrC social 
media 

3.2 Digital Storytelling: A How-to 
Manual 

Manual 
disseminated 

12 PC HEIs 01/2020 PC HEIs students 
PC HEIs IROs’ staff, faculty 
and senior management 

FRIENDS 
website/Subsites 
FRIENDS social 
media 
PC social media 
PC websites 

3.4 Intercultural Passport Award 
Guidelines 

Guidelines 
disseminated 

12 PC HEIs 04/2020 PC HEIs students 
PC HEIs IROs’ staff, faculty 
and senior management 

FRIENDS website 
FRIENDS social 
media 
PC social media 
PC websites 

3.5 Digital Storytelling Contest PR on contest 12 PC HEIs 06/2020  PC HEIs students FRIENDS website 
FRIENDS social 
media 
PC social media 
PC websites 
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3.6 IACD MOOC PR on MOOC All partners 06/2020 PC HEIs students FRIENDS website 
FRIENDS social 
media 
PC/PrC social 
media 
PC/PrC websites 
Posters 

3.7 Intercultural Passport Award PR on Awards All partners 07/2020 PC HEIs students 
PC HEIs IROs’ staff, faculty 
and senior management 
Employers and PC HEIs 
business partners, local 
communities 

FRIENDS website 
FRIENDS social 
media 
PC/PrC social 
media 
PC/PrC websites 

 
 
Specific project objective 4: to transform PC HEIs International Relations Offices (IROs) into vibrant multicultural focal points through the 
establishment of FRIENDS Teahouses and the induction of Home Away from Home Programme for integrated international student care. 
 

WP Activities Deliverable Responsible Due date Target audience Channels 
4.1 Student Boot Camp PR on Boot Camp All partners 09/2020 PC HEIs students FRIENDS 

website/subsites 
FRIENDS social 
media 
PC/PrC social 
media 
PC/PrC websites 

4.2 Home away from Home Staff 
Retreat 

PR on Staff Retreat 12 PC HEIs 10/2020 PC HEIs IROs’ staff, faculty 
and senior management 

FRIENDS 
website/Subsites 
FRIENDS social 
media 
PC social media 
PC websites 

4.3 Home away from Home Staff 
Programme 

Programme 
disseminated 

12 PC HEIs 01/2021 PC HEIs students FRIENDS website 
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PC HEIs IROs’ staff, faculty 
and senior management 

FRIENDS social 
media 
PC social media 
PC websites 

4.4 FRIENDS Teahouses Code of 
Conduct and Calendar 

Code of Conduct 
and Calendar 
disseminated 

12 PC HEIs 01/2021 PC HEIs students 
PC HEIs IROs’ staff, faculty 
and senior management 

FRIENDS subsites 
PC social media 
PC websites 

4.5 FRIENDS International and 
Intercultural Festivals 

PR on MOOC 12 PC HEIs 02/2021 PC HEIs students 
PC HEIs IROs’ staff, faculty 
and senior management 
Employers and PC HEIs 
business partners, local 
communities and 
minorities 
Students of peer HEIs 
outside the consortium in 
the 5PCs 

FRIENDS 
website/Subsites 
FRIENDS social 
media 
PC social media 
PC websites 
Posters/Flyers 

 
 
Specific project objective 5: to promote virtual mobility and campus diversity across the 5 PCs as key tools for students’ global competence 
development. 
 

WP Activities Deliverable Responsible Due date Target audience Channels 
6.1 FRIENDS Caravans PR on Caravans 12 PC HEIs 01/2021 PC HEIs students 

PC HEIs IROs’ staff, faculty 
and senior management 
and minorities  
Students and staff of peer 
HEIs outside the 
consortium in the 5PCs 
Local communities and 
minorities 

FRIENDS 
website/subsites 
FRIENDS social 
media 
PC social media 
PC websites 

6.2 FRIENDS National Conferences 
on IaH 

PR on National 
Conferences 

All partners 05/2021 PC HEIs students FRIENDS 
website/subsites 
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PC HEIs IROs’ staff, faculty 
and senior management 
Students and staff of peer 
HEIs outside the 
consortium in the 5PCs 
HE policy makers and 
practitioners 

FRIENDS social 
media 
PC/PrC social 
media 
PC/PrC websites 
Livestreaming 

6.3 Career Fair Local Markets for 
Global Talents 

PR on Career 
Fair 

12 PC HEIs 08/2021 PC HEIs students 
PC HEIs IROs’ staff, faculty 
and senior management 
Employers and PC HEIs 
business partners 
Students of peer HEIs 
outside the consortium in 
the 5PCs 

FRIENDS 
website/subsites 
FRIENDS social 
media 
PC social media 
PC websites 

6.4. Community Development Plans PR on the 
community 
development 
intitiaves 

12 PC HEIs 09/2021 PC HEIs students 
PC HEIs IROs’ staff, faculty 
and senior management 
and minorities 
Local communities and 
minorities 

FRIENDS 
website/subsites 
FRIENDS social 
media 
PC social media 
PC websites 

 
 
Other dissemination activities 
 

WP Activities Deliverable Responsible Due date Target audience Channels 
5.3 Interim Card Report Days PR on event 12 PC HEIs 06/2020 PC HEIs students 

PC HEIs IROs’ staff, 
faculty and senior 
management 

FRIENDS 
website/subsites 
FRIENDS social 
media 
PC social media 
PC websites 

5.5 Final Card Report Days PR on event 12 PC HEIs 08/2021 PC HEIs students FRIENDS 
website/subsites 
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PC HEIs IROs’ staff, 
faculty and senior 
management 

FRIENDS social 
media 
PC social media 
PC websites 

7.3 FRIENDS Swags Design Contest PR on event 
SWAG 
Merchandise 

12 PC HEIs 07/2019 PC HEIs students FRIENDS 
website/subsites 
FRIENDS social 
media 
PC social media 
PC websites 
Posters/Flyers 

7.4 FRIENDS Reunions PR on event 12 PC HEIs 11/2020 PC HEIs students 
PC HEIs IROs’ staff, 
faculty and senior 
management 

FRIENDS 
website/subsites 
FRIENDS social 
media 
PC social media 
PC websites 

7.5 FRIENDS Newsletters on project 
progress and highlight upcoming 
activities 

5 Online 
Newsletters 

All partners 07/2019 
01/2020 
07/2020 
01/2021 
07/2021 

PC HEIs students 
PC HEIs IROs’ staff, 
faculty and senior 
management 
Employers and PC HEIs 
business partners, local 
communities and 
minorities 
Students of peer HEIs 
outside the consortium 
in the 5PCs 
HE policy makers 
Representatives of the 
media and the general 
public 

FRIENDS 
website/subsites 
FRIENDS social 
media 
PC/PrC social media 
PC/PrC websites 
Email 

7.6 Project Promotional Materials Brochure All partners 01/2019 PC HEIs students FRIENDS 
website/subsites 
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PC HEIs IROs’ staff, 
faculty 
and senior management 
Employers and PC HEIs 
business partners, local 
communities and 
minorities 
Students of peer HEIs 
outside the consortium 
in the 5PCs 
HE policy makers 
Representatives of the 
media and the general 
public 

FRIENDS social 
media 
PC/PrC social media 
PC/PrC websites 
Email 

7.6 Project Promotional Materials FRIENDS 
Leaflet 

All partners 09/2021 PC HEIs students 
PC HEIs IROs’ staff, 
faculty 
and senior management 
Employers and PC HEIs 
business partners, local 
communities and 
minorities 
Students of peer HEIs 
outside the consortium 
in the 5PCs 
HE Policymakers 
Representatives of the 
media and the general 
public 

FRIENDS 
website/subsites 
FRIENDS social 
media 
PC/PrC social media 
PC/PrC websites 
Email 

7.7 HE Globalisation: Final 
International Conference 

PR on 
Conference 

All partners 10/2021 PC HEIs students 
PC HEIs IROs’ staff, 
faculty 
and senior management 
Employers and PC HEIs 
business partners, local 

FRIENDS 
website/subsites 
FRIENDS social 
media 
PC/PrC social media 
PC/PrC websites 
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communities and 
minorities 
Students of peer HEIs 
outside the consortium 
in the 5PCs 
HE Policymakers 

Livestreaming 
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ANNEX I 
 

DISSEMINATION REPORTING TABLE 
 

          
 
Dissemination Activities 
Institution: 
Country:  
 

No. Date Short description of the activities 
Responsible 
person 

Type and number of 
participants/ 
beneficiaries 

Evidence: links, pictures, 
agendas, participant lists, 
screen shots 

      

      

 
 

Reporting  Deadline 

1st reporting 11 June 2019 (Turkey) 

2nd reporting 8th October 2019 (Cambodia) 

3rd reporting (Interim Report) 9th April 2020 (online) 

4th reporting TBA – October (Thailand) 

5th reporting TBA - Philippines 

6th Reporting (Final Report) TBA - Bhutan 

 





Erasmus+ Programme
Capacity Building in Higher Education

BRAND GUIDELINES

FRIENDS: Furthering International Relations Capacities and
Intercultural Engagement to Nurture Campus Diversity and to
Support Internationalisation at Home

This project has been funded with support from the European Commission. This communication reflects the views
only of the author, and the Commission cannot be held responsible for any use which may be made of the
information contained therein.
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Outline

•About FRIENDS
•FRIENDS Logo

•Erasmus+ Logo and Disclaimer
•FRIENDS Colors

•Typography



About 
FRIENDS

The FRIENDS project is funded 
through the Erasmus+ programme 
for Capacity Building in Higher 
Education. It combines the efforts of 
universities in Bhutan, Cambodia, 
Malaysia, Thailand, Philippines, 
Bulgaria, Hungary, Poland and 
Turkey. The project’s chief end is to 
strengthen the 12 Partner Country 
HEIs' internationalisation capabilities 
and to develop their students' global 
competence through the integration 
of intercultural dimensions into the 
Universities’ formal and informal 
curriculum.



FRIENDS Logo
The FRIENDS logo is the touchstone of 

our brand and one of the most valuable 
assets.F
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THE STORY

The FRIENDS logo embodies 
diversity and unity. The 
heads and shoulders of the 
logo signify the four 
program partners, five 
partner countries and the 
Erasmus+ Programme of 
the European Union, 
respectively.



Logo Usage

US I NG W I T H 
O T HER  LO GO S

Proper alignment and sequence 
must be observed when using 

FRIENDS logo with the Eramus+ 
and partner's logo.

B ACKGROUND

The background of the logo may 
be white, black, colored, or 

transparent.

ALI GNMENT

The logo can be used in either 
horizontal or vertical alignment.



HORIZONTAL 
ALIGNMENT



VERTICAL 
ALIGNMENT



Background



Using the 
compulsory 
Erasmus+ Logo

The FRIENDS logo must come after
the compulsory Erasmus+ logo in
horizontal alignment as shown below.

partner's 
logo



Using with 
Erasmus+ and 
Partner's Logo

When using FRIENDS logo together 
with the Erasmus+ and partner's logo, 
the sequence should be Erasmus+, 
FRIENDS, and the partner's logo. The 
alignment should be horizontal.

partner's 
logo
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Apart from the compulsory Erasmus+ logo, all project publications and
official communication documents must include the compulsory
disclaimer as follows:

FOR PUBLICAT ION :
This project has been funded with support from the European
Commission. This publication reflects the views only of the
author, and the Commission cannot be held responsible for
any use which may be made of the information contained
therein.

FOR MARKETING &  PROMOT ION:

This project has been funded with support from the European
Commission. This communication reflects the views only of
the author, and the Commission cannot be held responsible
for any use which may be made of the information contained
therein.



FRIENDS 
Colors

The co lors  are  what  g ives  
us  our  personal i ty . Our  

main  co lors  are  paste l  
because  we are  open and 

inv i t ing as  we embrace 
unity  and d ivers i ty .F
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TYPOGRAPHY

Montserrat is the new libre sans 
text typeface for the web, 
inspired by the signage found in 
a historical neighborhood of 
Buenos Aires! Designed by 
Julieta Ulanovsky, Montserrat is a 
perfect font for functionality and 
novelty.

https://fonts.google.com/specimen/Montserrat
https://fonts.google.com/specimen/Montserrat



