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1. Introduction 
The FRIENDS project addresses the Erasmus+ Programme’s priority for improving management and 
operations of Partner Countries (PC) Higher Education Institutions (HEIs) through 
internationalisation. The FRIENDS partnership combines the expertise and efforts of 4 Eastern 
European Programme County HEIs in Bulgaria, Hungary, Poland and Turkey, as well as 12 PC HEIs 
from Asia, namely 2 in Bhutan, 2 in Cambodia, 2 in Malaysia, 3 in the Philippines and 3 in Thailand. It 
aims to enhance PC HEIs’ internationalisation capabilities and campus diversity. The FRIENDS 
project’s chief goal is to develop the Asian HEIs students’ global competence through the integration 
of intercultural dimensions into universities’ formal and informal curriculum. The project is built 
around the concept of internationalisation at home (IaH) that shifts HEIs’ focus of attention from 
outbound to virtual mobility and on-campus intercultural engagement for the benefits of all students’ 
employability and global outlook. The project elevates intercultural competence and global skills to 
key graduate attributes. Furthermore, it promotes the notion that experiential learning outside the 
classroom is at least as important as the formal curriculum. 
 
The Intercultural Passport virtual module is one of the FRIENDS project’s key outcomes. It caters to 
the integration of intercultural content into PC HEIs’ formal curriculum. The virtual module offers 
opportunities for flexible self-paced online learning through the Intercultural Awareness and Cultural 
Diversity (IACD) MOOC and for tailor-made recognition of prior experiential learning as part of the 
module’s digital storytelling assessment element. 
 
The current document clarifies the main features and requirements of the Intercultural Passport 
virtual module’s delivery and use. It provides an overview of the module’s content and scope, target 
audiences, main aims, learning outcomes and key benefits for the learners, learning and teaching 
delivery methods, as well as assessment elements and assessment criteria. 
 
Upon successful completion of the International Passport virtual module’s requirements, the students 
are awarded the so-called Intercultural Passport certificate a template of which is attached to this 
document as Annex 2. The Intercultural Passport certificate awarded to a student represents a formal 
recognition of the obtained skills and competences that enables the student to move across cultures 
in a confident and competent manner. Furthermore, the Intercultural Passport certificate is deemed 
and promoted as a metaphorical supplement to the official international passport that a person 
should have when traveling abroad and crossing political borders. 
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2. Intercultural Passport: Module Descriptor 
 

Module Title 
Intercultural Passport 
 
Target Audience 
PC HEIs’ students at all levels of education and of all walks of academic life who are interested and 
motivated to build their intercultural competence and sensitivity to cultural diversity. 
 
ECTS Credit 
Following the successful completion of the IACD MOOC and the evaluation of a submitted digital 
story that meets the predefined requirements, the Intercultural Passport learner will be awarded 
the Intercultural Passport certificate. The latter corresponds to 4 ECTS to be recognized in line 
with the student’s home university’s internal procedures. 
 
Delivery Mode 
Virtual 
 
Language of Delivery 
English 
 
Pre-requisites 
None 
 
Assessment Methods 
Assessment Method Weighting of Assessment Submission Deadline 

 
IACD MOOC 50% Ongoing 

 
Digital story 50% Ongoing 

 
Aim(s) 
The Intercultural Passport virtual module is designed to develop students’ intercultural awareness 
and stimulate their intercultural engagement by fostering intercultural learning and sensitivity to 
cultural diversity. The module aims to enable students to recognise and address various 
dimensions of culture-bound differences when living and/or working in multicultural settings. 
 
Learning Outcomes 
Upon successful completion of the Intercultural Passport virtual module, students should be able 
to: 

 Understand and reflect on the core concepts and definitions of culture 
 Examine and analyse how different cultures affect one another 
 Identify cultural values, styles of communication and sociocultural behaviour inherent to 

different cultures, including their own 
 Evaluate and analyse culture-bound differences on specific issues such as: power distance, 

time orientation, management of uncertainty, gender, individuality, attitudes to conflicts, 
etc. 

 Apply theoretical approaches to culture to understand and reflect on cultural differences 
in given business environments and life scenarios 
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 Critically appraise business and personal issues from a perspective other than their own 
cultural background to operate effectively in culturally diverse settings 

 7Evaluate different cultural business practices. 
 
Learning and Teaching Delivery Methods 
Method Rationale Total 

hours 
MOOC To enable core knowledge and understanding content to be virtually 

delivered to the student 
40 

Digital 
storytelling 

To allow the student to share, evaluate and reflect on a previous 
international/ intercultural experiences or lessons learned 

40 

Independent 
Study 

To enable the student to independently develop their 
understanding of the module concepts 

40 

Total hours 120 
 

Indicative Content 

 Concepts of culture. Approaches in defining culture 
 Dimensions of culture - cultural distances between countries: identity, power, gender, 

uncertainty, time and gratification of needs 
 A critical approach to cultural taxonomies 
 Understanding Ethnic and cultural diversity - multicultural citizenship and ethnic identity 
 Linguistic barriers as hidden dimensions of culture 
 Understanding gender and gender roles in different cultural contexts 
 European cultural identity and diversity: united in diversity 
 Intercultural communication: culture as a frame for communication 
 Culture matters: the role of cultural factors in intercultural communication 
 Business etiquette and protocol: Do’s and Don’ts when conducting business in specific 

cultures/countries 
 Effective strategies for working in multicultural business environments. 

 
Recommended Reading Materials 
Barna, L. M. (1994). Stumbling blocks in intercultural communication. In L.A. Samovar & R.E. Porter 
(Eds.). Intercultural Communication: A Reader (7th Ed.). Belmont, CA; Wadsworth Inc. 337-346. 
Byram, M., Nichols, A., & Stevens, D. (Eds.). (2001). Developing intercultural competence in 
practice. Clevedon: Multilingual Matters. 
Cole, M. (1996). Cultural psychology: A once and future discipline. Cambridge, MA: Harvard 
University Press. 
Deardorff, D. K. (2006). Identification and assessment of intercultural competence as a student 
outcome of internationalization. Journal Studies in International Education, 10(3), 241- 266. 
http://dx.doi.org/10.1177/1028315306287002 
GLOBE 2020 (2016 – 2019). Global Leadership and Organizational Behavior Effectiveness. 
Available at https://globeproject.com/ 
Gudikunst, W.B., Matsumoto, Y., Ting-Toonmey, S., Nishida, T., Kim, K., & Heyman, S. (1996). The 
influence of cultural individualism-collectivisms, self-construals, and individual values on 
communication styles across cultures. Human Communication Research, (22), 510-543. 
Hall, E. T. (1959). The silent language (Vol. 948). Anchor books. 
Hall, E. T. (1966). The hidden dimension. Garden City, N.Y: Doubleday. 
Hall, E. T. (1977). Beyond culture. New York: Anchor Books. 

http://dx.doi.org/10.1177/1028315306287002
https://globeproject.com/
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Hofstede, G., Hofstede G. J., & Minkov, M. (2010). Cultures and organizations: Software of the mind. 
Revised and Expanded 3rd Edition. New York: McGraw-Hill. 
Hofstede, G. (2011). Dimensionalizing Cultures: The Hofstede Model in Context. Online Readings 
in Psychology and Culture, 2(1). Available at https://doi.org/10.9707/2307-0919.1014 
Johnson, J., Lenartowicz, T., & Apud, S. (2006). Cross-Cultural Competence in International 
Business: Toward a Definition and a Model [PDF file]. Journal of International Business Studies, 
37(4), 525-543. 
Holmes, P. (2017) 'Intercultural communication in the global workplace, critical approaches.’ in 
The international encyclopaedia of intercultural communication [PDF file]. New York: John Wiley 
Sons, pp. 1-16. Available at: 
http://dro.dur.ac.uk/20600/1/20600.pdf?DDD29+hsmz78+d700tmt+hsmz78. 
Inglehart, R., C. Haerpfer, A. Moreno, C. Welzel, K. Kizilova, J. Diez-Medrano, M. Lagos, P. Norris, E. 
Ponarin & B. Puranen et al. (eds.). 2014. World Values Survey: All Rounds - Country-Pooled Datafile 
1981-2014. Version: 
http://www.worldvaluessurvey.org/WVSDocumentationWVL.jsp. Madrid: JD Systems Institute 
Kinginger, C. & Blattner, G. (2008). Development of sociolinguistic awareness in study abroad. In 
L. Ortega and H. Byrns (Eds.), Longitudinal Studies and Advanced L2 Capacities, 223-246. New 
York: Routledge. 
Kolb, A. Y., & Kolb, D. A. (2005). Learning styles and learning spaces: Enhancing experiential 
learning in higher education. Academy of management learning & education, 4(2), 193-212. 
Kroeber, A. & Kluckhohn, C. (1952). Culture, a Critical Review of Concepts and 
Definitions. Cambridge. Peabody Museum of American Archeology and Ethnology, Harvard 
University, [PDF file] XLVII (1). Available at: 
http://www.pseudology.org/Psyhology/CultureCriticalReview1952a.pdf 
Lister, M., & Pia, E. (2008). Citizenship in contemporary Europe (Chapter 7 European citizenship 
and European identity) [PDF file]. Edinburgh: Edinburgh University Press. 
Mindtools.com. (2017). The Seven Dimensions of Culture: Understanding and Managing Cultural 
Differences. [online] Available at: https://www.mindtools.com/pages/article/seven-
dimensions.htm  
Minkov, M. (2011). Cultural differences in a globalizing world. Bingley: Emerald. 
Schmidt. V., Conaway, R., Easton S, and Wardrope W.J. (2007). Communicating Globally: 
Intercultural Communication and International Business. Sage Publications. 
Schwartz, S. H. (2012). An Overview of the Schwartz Theory of Basic Values. Online Readings in 
Psychology and Culture, 2(1). PDF file available at 
https://scholarworks.gvsu.edu/cgi/viewcontent.cgi?article=1116&context=orpc  
Spencer-Oatey, H., & Franklin, P. (2012). What is culture? A compilation of quotations. GlobalPAD 
Core Concepts, 1-22. Available at 
https://warwick.ac.uk/fac/soc/al/globalpad/openhouse/interculturalskills_old/global_pad_-
_what_is_culture.pdf 
Ting-Toomey, S., & Chung, L. (2012). Understanding Intercultural Communication:2nd 
Revised (2nd ed.). New York: OXFORD University Press INC. Retrieved from 
https://www.academia.edu/37748088/Ting-Toomey_Stella_Chung_Leeva_C-
_Understanding_Intercultural_Communication 
 
Useful websites 
The World Factbook (2022). CIA. Available at https://www.cia.gov/the-world-factbook/ 
https://globeproject.com/results#cluster 
Communicaid Consultancy – Doing Business (index of countries)  
http://www.communicaid.com/crosscultural-training/culture-for-business-and-
management/doingbusiness in/index.php  

https://doi.org/10.9707/2307-0919.1014
https://doi.org/10.9707/2307-0919.1014
https://doi.org/10.9707/2307-0919.1014
https://doi.org/10.9707/2307-0919.1014
http://dro.dur.ac.uk/20600/1/20600.pdf?DDD29+hsmz78+d700tmt+hsmz78
http://dro.dur.ac.uk/20600/1/20600.pdf?DDD29+hsmz78+d700tmt+hsmz78
http://www.worldvaluessurvey.org/WVSDocumentationWVL.jsp.%20Madrid:%20JD%20Systems%20Institute
http://www.pseudology.org/Psyhology/CultureCriticalReview1952a.pdf
https://www.mindtools.com/pages/article/seven-dimensions.htm
https://www.mindtools.com/pages/article/seven-dimensions.htm
https://www.mindtools.com/pages/article/seven-dimensions.htm
https://www.mindtools.com/pages/article/seven-dimensions.htm
https://www.mindtools.com/pages/article/seven-dimensions.htm
https://www.mindtools.com/pages/article/seven-dimensions.htm
https://scholarworks.gvsu.edu/cgi/viewcontent.cgi?article=1116&context=orpc
https://scholarworks.gvsu.edu/cgi/viewcontent.cgi?article=1116&context=orpc
https://warwick.ac.uk/fac/soc/al/globalpad/openhouse/interculturalskills_old/global_pad_-_what_is_culture.pdf
https://warwick.ac.uk/fac/soc/al/globalpad/openhouse/interculturalskills_old/global_pad_-_what_is_culture.pdf
https://www.academia.edu/37748088/Ting-Toomey_Stella_Chung_Leeva_C-_Understanding_Intercultural_Communication
https://www.academia.edu/37748088/Ting-Toomey_Stella_Chung_Leeva_C-_Understanding_Intercultural_Communication
https://www.cia.gov/the-world-factbook/
https://globeproject.com/results#cluster
http://www.communicaid.com/cros
http://www.communicaid.com/cros
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
http://www.communicaid.com/cross-cultural-training/culture-for-business-and-management/doing-business-in/index.php
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Digital Storytelling 
European Commission Eurobarometer. URL: http://europa.eu.int/comm/dg10/epo/   
European Union On Line. URL:http://europa.eu.int/ European Union at a Glance. URL: 
http://europa.eu.int/abc-en.htm  
Geert Hofstede (2022) Available at https://geerthofstede.com/ 
GLOBE 2020 (2022). © 2016-2020 GLOBE Available at https://globeproject.com/studies; 
Home to Make a Storyboard for Video. Available at: 
https://photography.tutsplus.com/tutorials/how-to-make-a-storyboard-for-video--cms-26374 
Ultimate Guide to Camera Shots: Every Shot Size Explained. Available at 
https://www.youtube.com/watch?v=AyML8xuKfoc 
World Values Survey (2022). Findings and Insights. Available at 
https://www.worldvaluessurvey.org/WVSContents.jsp 
World Values Survey (2022). Online Data Analysis. Available at 
https://www.worldvaluessurvey.org/WVSOnline.jsp 
 

 
 
  

http://europa.eu.int/comm/dg10/epo/
http://europa.eu.int/comm/dg10/epo/
http://europa.eu.int/comm/dg10/epo/
http://europa.eu.int/comm/dg10/epo/
http://europa.eu.int/abc-en.htm
http://europa.eu.int/abc-en.htm
http://europa.eu.int/abc-en.htm
http://europa.eu.int/abc-en.htm
http://europa.eu.int/abc-en.htm
http://europa.eu.int/abc-en.htm
http://europa.eu.int/abc-en.htm
http://europa.eu.int/abc-en.htm
https://geerthofstede.com/
https://globeproject.com/studies
https://photography.tutsplus.com/tutorials/how-to-make-a-storyboard-for-video--cms-26374
https://www.youtube.com/watch?v=AyML8xuKfoc
https://www.worldvaluessurvey.org/WVSContents.jsp
https://www.worldvaluessurvey.org/WVSOnline.jsp
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3. Intercultural Passport: Assignment Brief 
 

Assessment Element 1 IACD MOOC 

Weight in the final mark 50% 
 

Individual/Group Individual 
 

IACD MOOC Registration https://erasmusplusfriends.eu/register-page/ 
 

IACD MOOC URL https://erasmusplusfriends.eu/courses/iacd-mooc/ 
 

Completion deadline Ongoing 
 
Indicative Content of the IACD MOOC 

Chapter 1: Welcome to IACD MOOC 
Unit 1. Introduction to IACD MOOC: Delivered by the teams of VUM, BMU, SUT and IAU 
 
Chapter 2: What is culture? The concept of culture. Cultural theories 
Unit 2: What is culture? Concepts of culture. Approaches in defining culture 
Unit 3 Dimensions of culture - cultural distances between countries: identity, power, gender, 
uncertainty, time and gratification of needs 
Unit 4 Cultural taxonomies. A critical approach to cultural taxonomies 
Unit 5. World Values Survey 
Unit 6 Understanding Ethnic and cultural diversity - multicultural citizenship and ethnic identity 
Unit 7. Linguistic barriers as hidden dimensions of culture 
Unit 8. Understanding gender and gender roles in different cultural contexts 
 
Chapter 3: European cultural identity and diversity: united in diversity 
Unit 9. European identity and European values - Unity in diversity 
Unit 10. Europe 2020: the current state of EU identity and diversity 
Unit 11. European identity and values reflected in culture 
Unit 12. Europe’s intercultural HQ: report from Brussels 
 
Chapter 4: Intercultural communication skills 
Unit 13. Introduction to the communication studies 
Unit 14. Intercultural communication: culture as a frame for communication 
Unit 15. Culture matters: the role of cultural factors in intercultural communication 
Unit 16. Business etiquette and protocol: Do’s and Don’ts when conducting business in specific 
cultures/countries 
Unit 17. Effective strategies for working in multicultural business environments 
 
Chapter 5: Wrap-up and summary 
Unit 18. Wrap-up and summary of IACD MOOC. 
 
IACD MOOC 18 units’ content is detailed in the Syllabus included in Annex 1 of this document. 
 
 
  

https://erasmusplusfriends.eu/register-page/
https://erasmusplusfriends.eu/courses/iacd-mooc/
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Assessment Criteria and General Requirements 

IACD MOOC learners have to complete successfully all 18 units of the IACD MOOC. The following 
types of assignments apply to the different units: 
- Multiple choice tests 
- Open questions 
- Short self-reflective reports. 

 
 

Assessment Element 2 Digital Story 

Weight in the final mark 50% 
 

Individual/Group Individual 
 

What to submit? A digital story 
 

How to submit? Online via email to home university’s IRO 
 

Date of exam Ongoing 
 

Indicative Content of the Digital Story 

The topic content of digital storytelling can be but is not limited to international or intercultural 
experience, global experience, cross-cultural experience, intercultural journey; the importance of 
cross-cultural experience, cross-cultural communication; cultural diversity, etc. 
All submissions must be original work by the eligible student and have full copyright to the submitted 
material, including sound effects and music if used. This means that all submissions should not use 
copyrighted material without any permission from any sources. Also, all submissions must not 
include any endorsements of products or services. Further, all submissions must be appropriate for 
viewing by the general public and by the multi-cultural international community with the content 
restrictions identified in the Digital Storytelling Manual accessible through the project website at: 
https://erasmusplusfriends.eu/digital-storytelling-manual/ 
 

Assessment Criteria and General Requirements 

The following 4 criteria will be applied by PC HEIs when assessing student digital stories: 
1. Creativity and Originality of the design (30%) 
 
Creativity is the original, fresh, and external expression of the imagination of the maker by using the 
medium to convey an idea, message, or thought. Compelling essay evokes laughter, sadness, anger, 
pride, wonder, or another intense emotion. The use and control of light to create dimension, shape, 
and roundness in an image or the way the creator uses words to express thoughts and feelings can 
be considered. 
 
2. Impact and Content of the Storytelling (30%) 
The Storytelling refers to the essay's ability to evoke imagination, create a feeling, tell a story, or 
visually illustrate an idea. Message clarity is strong and able to motivate as well as giving inspiration 
to the audience 
 
 
 

https://erasmusplusfriends.eu/digital-storytelling-manual/
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3. Editing & Cinematography (20%) 
Videography/Audio includes technical excellence, composition, lighting, style, colour, sound, music, 
editing, and Storytelling. The images, sound, and content should provide variety, interesting angles, 
imagination, and properly convey the story being told that enhances the story. 
 
4. Structure and Navigation (20%) 
Structure and Navigation include the comprehensive organization of the content, proper technique 
and mechanics, prioritization of information and manner in which users navigate through the story. 
The story should evoke the emotion and wonder of the audience, leaving them to want more by the 
time they reach the end. On camera, subjects are presented in a manner consistent and supportive 
of the story. 
 

Format Requirements 

The length of the production should be 2 to 3 minutes. Submission of a digital story can be in English 
or any local language with English subtitles. English subtitles are encouraged even if the medium of 
the video is in English. 
 
The digital storytelling format can be in the form of horizontal stories, short and vertical videos, full 
motion videos with sound; and or animation or still images. While in particular for the video format, 
it must be in the form of visual video, a story with swipeable slides, AMP stories, listicles, and or 
virtual reality. Video resolution needs to be HDTV resolution, 1080p (1920x1080 pixels, 16:9 aspect 
ratio). The video must be in one of the following formats AVI, WMB, MOV, or MP4 format (MP4 and 
MOV format preferred). 
 
An Erasmus+ project requires that a reference to the logo of the Erasmus+ Programme as well as to 
the project’s logo must be part of the credits/acknowledgments. In other words, the Erasmus+ logo, 
followed by the logo of the FRIENDS project and subsequently by the logo of the University where 
the applicant is from, should be cited in the video. In addition, the compulsory disclaimer recognising 
the European Commission’s support should be displayed as per the instructions provided at: 
 https://wayback.archive-it.org/12090/20210122031341mp_/https://eacea.ec.europa.eu/about-
eacea/visual-identity-and-logos-eacea/erasmus-visual-identity-and-logos_en 
 
 
  

https://wayback.archive-it.org/12090/20210122031341mp_/https:/eacea.ec.europa.eu/about-eacea/visual-identity-and-logos-eacea/erasmus-visual-identity-and-logos_en
https://wayback.archive-it.org/12090/20210122031341mp_/https:/eacea.ec.europa.eu/about-eacea/visual-identity-and-logos-eacea/erasmus-visual-identity-and-logos_en
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4. Intercultural Passport: SWOT Analysis 
 

Strengths Weaknesses 
- High level of innovativeness of the 
Intercultural Passport virtual module’s 
methodologies applied 
- Highly engaging, globally applicable content 
- The Intercultural Passport was created by a 
multinational team of experts and features 
strong multicultural and interdisciplinary 
approaches 
- Enhanced motivation in the learning process 
and high rate of commitment thanks to the 
combination of user-friendly interface and the 
provision of digital Intercultural Passport 
certificate at the course completion 
- Free of charge learning tool 
- Increases the reputation of the providing PC 
HEI by proving it is modern and competitive. 
 

- Diverse internal academic procedures and 
requirements across the 12 PC HEIs 
- Some of the PC HEIs lack experience with 
recognition of prior learning 
- PC HEIs’ students’ significant workload 
prevents them from dedicating time to studies 
not included in the compulsory curriculum. 

Opportunities Threats 
- Lack of intercultural content and intercultural 
learning opportunities in the 5 PCs 
- COVID-19 pandemic’s positive impact on 
trends and policies for distance learning and 
virtual mobility 
- Increased interest from students in e-learning 
and e-education across the globe 
- Intercultural Passport virtual module use 
reducing costs by reusing digital content 
- EU projects and the Erasmus+ Programme are 
becoming well-known and enjoy prestige in the 
5 PCs. 
 

- High number of MOOCs available online, incl. 
on topics related to cross-cultural studies 
- Existing concerns about privacy and 
intellectual property right with regards to 
digital storytelling. 

 
 
  



11 
 

Annex 1: IACD MOOC Syllabus 
 
 
 

    
 
 
 

Erasmus+ Programme, Key Action 2 
 

Capacity Building in Higher Education 
 
 

Furthering International Relations Capacities and Intercultural Engagement to Nurture 
Campus Diversity and to Support Internationalisation at Home 

(FRIENDS) 
 
 

Intercultural Awareness and Cultural Diversity (IACD) 
Massive Open Online Course (MOOC) 

 
 

SYLLABUS 
 

Chapter 1: Welcome to IACD MOOC 
Unit 1: Introduction to IACD MOOC 
Delivered by the teams of Varna University of Management, Bulgaria (VUM), Budapest Metropolitan 
University, Hungary (BMU), Silesian University of Technology, Poland (SUT) and Istanbul Aydin 
University, Turkey (IAU) 
This unit offers an introduction to the Intercultural Awareness and Cultural Diversity Massive Online 
Open Course (IACD MOOC) and presents the four FRIENDS partner universities involved in its design 
and delivery. Furthermore, the students will get acquainted with the Intercultural Passport tool and 
how to obtain it. 
 
 

Chapter 2: What is culture? The concept of culture. Cultural theories 
Unit 2: What is culture? Concepts of culture. Approaches in defining culture 
Delivered by VUM team 
This unit outlines the core concepts and definitions of culture. The key characteristics of culture are 
explained through differences in values between nations, differences in acceptance of norms, 
differences in the beliefs of what is true or false. The unit also offers some insights into the way in 
which group values determine individual perceptions and behaviour and affect self-perception, 
cognitive abilities and views of own and other groups. Two broad categories of a physical / objective 
culture and a psychological / subjective culture are introduced. The sharedness of cultural 
characteristics are discussed, noting the individual variations within groups.  
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Unit 3: Dimensions of culture - cultural distances between countries: identity, power, gender, 
uncertainty, time and gratification of needs 
Delivered by VUM team 
The focus in this unit is on the practical relevance of measuring cultural distances and the criteria 
used to compare national cultures. Several fundamental dimensions are presented in relation to the 
importance of individual versus group values, the relation to authority and power, differences in 
gender roles, different time concepts and orientation to the past, the present and the future, 
differences in handling anxiety and avoidance of unpredictable future situations, and differences in 
perceptions of personal life control. 
 
Unit 4: Cultural taxonomies. A critical approach to cultural taxonomies 
Delivered by VUM team 
This unit presents a brief overview of the six-dimensional cultural classification typology developed 
by Geert Hofstede in 1980, initially suggesting four main dimensions through which cultures can be 
compared: Power distance, Individualism / Collectivism, Masculinity / Femininity, and Uncertainty 
avoidance. The fifth Long- / Short-term orientation dimension was further added to the taxonomy 
based on Michael Harris Bond’s research followed by the sixth dimension of Indulgence / Restraint, 
which became a part of the model in 2010 by the contribution of Michael Minkov. The Schwartz's 
model of basic values defines ten motivational values in dynamic relations of conflict or congruence 
among them. The GLOBE Project is another value structure, based on the models of Hofstede and 
Schwartz, aiming to redefine the concept of the impact of national culture on individual and 
organisational performance.  
 
Unit 5: World Values Survey 
Delivered by VUM team 
The World Values Survey highlights the importance of cultural beliefs in economic growth, 
democratic development of societies and fostering gender equality. Ronald Inglehart and Christian 
Welzel suggest two dimensions of cultural variation: Traditional values versus Secular-rational values 
and Survival values versus Self-expression values.  
 
Unit 6: Understanding Ethnic and cultural diversity - multicultural citizenship and ethnic 
identity 
Delivered by IAU team 
There are over a 100 peoples of distinct origins in Europe, sharing over 300 distinctive set of ideals, 
values, standards of behaviour. Despite the fact that we see similar life styles and values all around 
the world, the traditional cultures are still shaping the everyday experiences of people. What makes 
one culture distinct from the other? Looking at concepts of ethnicity, race and diversity, this unit 
discusses the role of culture across time-space and how subcultures are formed.  
 
Unit 7: Linguistic barriers as hidden dimensions of culture 
Delivered by IAU 
Language helps preserve and transfer culture. It is expected that two people speaking the same 
language will understand each other. However, because of their cultural values people from different 
cultural contexts and geographies can understand a different thing from a message. In this regard, 
hidden linguistic barriers represent one of the biggest obstacles to cross-cultural communication. 
This unit focuses on linguistic diversity and culture for a better understanding of this hidden 
dimension. 
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Unit 8: Understanding gender and gender roles in different cultural contexts 
Delivered by IAU team 
The understanding and expectations of gender vary in different cultural contexts. This unit provides 
an overview of the terminology and definitions related to gender and gender roles. Discussing the 
regional and local variations in terms of gender roles, friendship, emotional relations; and how these 
lead to misunderstanding and conflict due to gendered cultural communication, the unit will help 
develop an understanding of how gender is a cultural construct.  
 
 

Chapter 3: European cultural identity and diversity: united in diversity 
Unit 9: European identity and European values - Unity in diversity 
Delivered by BMU team 
This unit explores what it means to be ”European” and what values we choose to call ”European.” 
Students will learn about the historical, political, and cultural contexts in which European identity 
and European values came to be. Do they differ from the identities and values of other cultures? If so, 
how and why? If not, what is the common ground among the various cultures of the world in the 21st 
century? How can Europe contribute to the global well-being of the citizens of the whole world, and 
what role may it want to choose for itself in the globalized world? These and similar questions will be 
looked at in this unit. 
 
Unit 10: Europe 2020: the current state of EU identity and diversity 
Delivered by BMU team  
This unit covers the most recent changes in Europe. Students will not only learn about the newest 
changes and developments, but they will understand the reasons behind and the possible future 
scenarios. Where is Europe heading in the 2020s in terms of culture, education, shared European 
values, the creation of a modern European identity, politics, and the economy? What forces do we see 
working in the direction of further unification of the EU and what forces can we see working against 
that? Europe has probably never been this diverse before: is this phenomenon to be seen as a 
beautiful opportunity or something that Europeans should fear? 
 
Unit 11. European identity and values reflected in culture 
Delivered by BMU team 
Europe can be defined in many ways: as a political entity, as a geographical location and also as a 
community of shared cultural values. In this unit, students learn more about the ways in which 
European identity (and values) are reflected in various forms of European arts and culture. Emphasis 
will be put on the 21st century manifestations of this identity and these values. Some outstanding 
European cultural productions will be sampled, taking examples from the visual arts, textual arts, 
digital and pop culture, architecture, etc. 
 
Unit 12: Europe’s intercultural HQ: report from Brussels 
Delivered by BMU team  
Brussels is regarded as the HQ of the European Union: both in the literal and the metaphorical sense 
of the word. In this unit more emphasis will be put on the latter. Student will mostly learn about the 
European Union as a political entity: the historical context in which it was born; the hows and whys 
of its expansion; and also the major issues it has faced in recent times. ”Brussels” is constantly 
changing—while simultaneously claiming that it stays faithful to its core values. This unit explores 
how these two motions can be in play simultaneously. 
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Chapter 4: Intercultural communication skills 
Unit 13: Introduction to the communication studies 
Delivered by SUT team 
This unit aims to present the role of communication studies and to reveal how communication builds 
social relations, human and social interactions, exchange of ideas, thoughts, and feelings. The students 
will gain knowledge on the theory of communication, models of communication, basic types of 
communication, communication noises and barriers, effective communication. They will also acquire 
practical skills in how to communicate and listen proactively. 
 
Unit 14: Intercultural communication: culture as a frame for communication 
Delivered by SUT team 
The unit introduces students to the issue of culture as a context for communication processes related 
both to social and business as well as media communication. The objective is to discuss how various 
cultural dimensions such as identities, beliefs, values etc. affect different types of communication. By 
completing the unit, the students will gain knowledge of the intercultural communication 
phenomenon and understand its role in different social contexts. 
 
Unit 15: Culture matters: the role of cultural factors in intercultural communication 
Delivered by SUT team 
This unit will reveal the complexity of modern multicultural societies and issues of cultural and ethnic 
diversity, conflicts of values and social perception, mechanisms of contemporary policy of integrating 
the newcomers with host communities, and draw attention to the role of culture in communication 
effectiveness. The content is oriented on raising Student’s awareness of intercultural differences and 
their consequences in the process of communication and the role of cultural roots of behavior. The 
issues of cultural factors such as non-verbal communication affecting the communication process as 
well as different communication patterns over the world are discussed. 
 
Unit 16: Business etiquette and protocol: Do’s and Don’ts when conducting business in specific 
cultures/countries 
Delivered by SUT 
The following topics related to business etiquette and protocol will be covered: issues related to self-
presentation, priority rules, rules for seating guests during meetings, business dress code, rules for 
preparing correspondence (including electronic correspondence), proceedings in the case of using 
the help of an interpreter in business meetings, as well as the dimensions of the business etiquette. 
Students will also learn the basics of corporate social responsibility (CSR). Finally, differences in doing 
business in different countries will be discussed. 
 
Unit 17: Effective strategies for working in multicultural business environments 
Delivered by VUM 
Cross-cultural competencies and the concept of cultural intelligence (CQ) are presented in their 
relation to the skills and attitudes needed to manage successfully cultural differences in intercultural 
encounters. The three main aspects of CQ, namely Knowledge, Skills and Metacognition can be 
developed through effective training strategies based on reflection of own strengths and weaknesses 
in order to enhance general and more specific awareness of cultural differences, open-mindedness 
and emotional intelligence. CQ can be used to predict personal adaptability, decision making 
approach, effectiveness of negotiation and leadership, personal initiative and profitability. 
 
 

Chapter 5: Wrap-up and summary 
Unit 18: Wrap-up and summary of IACD MOOC  
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Annex 2: Intercultural Passport Certificate 
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